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Vice President - Music & Entertainment, Momentum Worldwide
As Vice President of Momentum’s Music & Entertainment group, Malcolm is responsible for developing unique and engaging brand experiences that harness the power and consumer relevance of music, entertainment and nightlife.  While at Momentum, Malcolm has created music & entertainment marketing strategies and initiatives for American Express, Verizon Wireless, Anheuser-Busch, Microsoft, Marriott, Kraft, Smucker’s and the Army.  
Malcolm’s diverse background includes both corporate and agency experience. Prior to Momentum, Malcolm was Vice President of Marketing at a boutique agency -- Track Entertainment -- where he was responsible for new business development; client & account management; and the marketing and promotion of four proprietary consumer nightlife and entertainment focused websites.  While at Track, he developed the entertainment and rewards partnership strategy for the launch of a series of city-based credit cards for American Express.  In addition, he developed a breakthrough nightclub access program that served as an exclusive benefit for American Express Cardmembers in New York, Los Angeles and Chicago.  As a Senior Marketing Manager at American Express, he was responsible for developing Co-brand credit card relationships with Fortune 100 brands; and led the conceptual development and strategy for a series of city-based credit cards targeting an affluent 25-39 consumer demographic.  

Malcolm received his JD/MBA from the University of Maryland in 2000 and resides in New York City.  

